COMMUNITY FOUNDATION
OF GREATER

CHATTANOQOGA

Assoclation of Donor Relations
Professionals (ADRP)

Marisa Ogles
MOgles@cfgc.org
(423) 265-0586



The most meaningful gift.



:

‘-/A\“.' . A‘.: <

-
>

BN %4

-
S s | 2

Kl
o i

— ~— ' %7 \OA7
DR SPTY VN  EAYE L E

e
& LS

- e

t .,'t; r

s Hal

< Jrevr—Tr e
o e
A

N
| L ™\ S X
-— -
’:,:r.
3Ry K @
=3
14
1 ‘l\.

. 2 - X
- ——

. e
A
>

) (e s
v
a7
:
i

s
|“"
¢

e td -\ ..
A L, v deviad
-
=% »
31 S )
| b - .
ey, % :
3 ~ M AN
¥ A SN )
fas S4 L NNY !

b
- &os 'f:')'.
3
it
s

W
Sl o]
-l
)
X t;:
e 1

:
4
|
4

(&
¢

L2
o

BASRS
G I,

T

v r -
~
e pe -~}
4

T
S SN .

-

2
L

O —
St UA3S
¥ PP LEFrEe—n
o
\
~
-

e

B ey &
J’-“; b7 e
Bt (] " e Iy
. %7 2 :
: . | 13
diLeX ¢ o]

i (R
]
3

—_— “J,;w;

AT
——

”
= -

ol AP

! ’e .M.Am.m” . .ﬂ” .~
- AR A i A
g 2 SN SSRGS (e g s

-
- .
I\ _ - .
- . . \
. ’ ’ v = b
” >
¥ y




Philanthropy has two sides.



Generosity
changes everything.
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Generosity fosters generosity.




Generosity changes families.



The impact of generosity on families:

» Strengthens shared values
e Enhances communication and connection

» Creates competencies






Techniques to engage families in giving:

« Conversation around wealth creation story
« Communication, listening, and conflict resolution
» "Early and often” forms of engagement

» Agreed-upon roles and responsiblilities



Generosity changes us



The way we give IS changing.




Trends:

* Transfer of wealth
» Different generational approaches to giving

* Increasing role of women In philanthropy



Transter of wealth



S9 TRILLION




If 5% of that transfer goes to local charities
= $459.7 MILLION in giving

If the same 5% goes
to charitable endowment,
= $23 MILLION every year forever

education health neighborhoods culture natural families
resources



Different generational
approaches to giving
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Baby Boomers

80 million
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ration X

60 million

Personal computer






Millennials

* Immediate Impact
* Time, talent and treasure
* Respectful revolutionaries

» Developmental stage



What does this mean for nonprofit
professionals?

» Gilving should be shared.
* One size does NOT fit all.
* Active experiences matter.

* Changing systems versus addressing symptoms.






Increasing role of women



/3% of donors worldwide are women
Growing share of personal wealth
Donate greater share of wealth per capita than men

More likely to give back to community



How to engage women In your work

* Personal relationships
» Varied engagement opportunities

* Networking and collaborative giving



Why does this matter?



Experiences

Beliefs



What Is the most meaningful
gift you have ever given?






Generosity changes everything.



“I've learned that people will forget what you said,
people will forget what you did, but people will never
forget how you made them feel.”

-MAYA ANGELOU



This Is the start of
a conversation.

Marisa Ogles
MOgles@cfgc.org
(423) 265-0586



