WELCOME!

Experiential Storytelling:

Immersing Donors In Their Impact

Presented by Vanessa Chase Lockshin
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#1 Help people understand
something new

#2 Learn by doing

#3 Deepening donors’ empathy
and connection



Have you ever been deeply impacted
by an experience?



1 Help people understand something new



¢ Viet dit gevoel hebben
¢ zheimerpatienten 2% 8
Sagelijks te kampen




What is a core experience for people your
organization helps?

How can you turn this experience into
something that other people can learn
from?



Any City, PR AIA1A1
October 30, 2012
Dear Mr. sample,

You may wonder why I'm sending you a small piece of cloth.

Well, you probably know that when you join things together they become more
valuable. And have a greater impact.

For instance, a small piece of cloth combined with hundreds of others can form a
blanket. And a blanket can protect a sick and freezing mother and her children in a refugee
camp.

A blanket means protection from cold, disease, and potentially even death.

Thank you for being a loyal SharePlan donor. Your monthly gifts give people hope
for a brighter future. | want to assure you that when Oxfam joins your generous gifts with
those of other Canadians, it makes a significant difference. | know that you‘ve improved the
lives of people you'll never meet, and [ know if they could, they would love to thank you
personally.

Mr. sample, | hope that today you will take a moment to do two important things:

1. |encourage you to write a message of hope on this small piece of cloth and
return it to me. Why? Because your message will be sewn together with those
from other Oxfam donors. This will create the “Threads of Change” quilt. And the
quilt will be joined together with other quilts from around the world and be part
of Oxfam Canada’s 50th Anniversary celebration.



2 Learn by Doing



People generally remember ...
907% of what
They do
70% of what
50% of what  they say & weite ‘ ‘

30% of what They see & hear
10% of what 207% of what  They see ‘ ‘ ‘ ‘

Hhey read They hear

PP










3 Deepening Donors’ Empathy and Connection



@ CancerCare Connection










Creating Your Story
* Thank you letter

e Video
e Event

 Or...Something else






Pve learned that
people will forget what you said,
people will forget what you did,
but people will never forget how you made them feel.

— JMAYA ANGELOU



/U\G Let's Keep In Touch!

www.TheStorytellingNonprofit.com

vanessa@thestorytellingnonprofit.com

0 @vanessaechase




